
 

Vanessa WILLEMIN 
7, rue Raymond Queneau 
92500 Rueil Malmaison 
FRANCE 
 

 

 Tel: + 33 (0)6 78 92 02 93 vanessa@willemin-email.com 
 Date of birth: 22 Sptember, 1972 Nationality : French 

. 
 
 

CAREER OBJECTIVE   
 

Seeking a CRM position in the luxury industry in Paris or in the U.S.A. 

PROFESSIONAL EXPERIENCE  
 

2005 – 2007 Carrefour Direction Générale, Levallois-Perret, France 
 Multimedia Senior Project Manager – Group Communications Department  
 Created and put in place the Group electronic newsletter available in French, English, Spanish. 

Formalized all the Group’s identity material (Graphic chart, logos…). 
Defined and put in place necessary methodologies for the projects (scheduling, action plans…). 
Organized external service providers to achieve required developments. 
Developed and followed a budget (250 000 euros). 

2003 – 2005 Carrefour Marchandises Internationales, Les Ulis, France 
 Intranet Senior Project Manager – Marketing Department 
 Developed and sold the use of this media to the top management. 

Ensured effective and accurate information was communicated within set deadlines (50 product 
catalogues were put online per year – 150 000 euros saved). 
Supervised 30 people in managing and facilitating change linked to these projects. 
Prepared statistics on website for the management (Hits increased by 40% from 2004 to 2005). 
Benchmarked technological innovations and got feedback from users to improve the system. 

2002 – 2003 Carrefour Systèmes d’Information France, Evry, France 
 Business Intelligence Project Manager – Business Intelligence Department 
 Conducted interviews to identify the users’ needs in terms of indicators (30 people). 

Formalized and tested all the activity reports. 
Developed and managed new protocols (Project communications, training of main users). 

  

2001 – 2002 Matenin, Paris, France (Small industrial company distributing its products in B to B) 
 Marketing Manager – Marketing Department 
 Conducted market surveys (competition, customers purchasing behaviour, products positioning). 

Reorganized product ranges (30 products) and created all the company’s literature. 
Developed customer relations. 
Organized the company’s participation in some trade events. 

  

1999 – 2000 IBM Europe, La Défense, France 
 Marketing Analyst – Software Marketing Department 
 Gathered information on the EMEA sales and built key performance indicators. 

Analyzed and interpreted results for the marketing and sales executives. 
1999 – 2000 IBM France, Paris, France 
 CRM Project Manager – CRM Department 
 Conceived and put in place a new internal database.  

Got feedback from marketing users and analysed their needs (20 interviews conducted). 
Coached 20 country managers in the use of the new database. 

  

EDUCATION  
 

2007–2008 ESSEC Business School, Paris, France 
MBA in International Luxury Brand Management. Case studies on Customization for the Gucci Group, 
Louis Vuitton’s Brand Extension into fragrances. 

  

1996-1997 Bryant University, Smithfield, RI, USA (Accredited AACSB)  
MBA in Marketing.Case studies: The Cosmetics industry, L’Oreal’s Export Policy in Asia, Chanel’s 
Marketing Strategy.  

 

LANGUAGES AND TECHNOLOGY  
  

Languages   French: Mother tongue, English: Fluent, German: Basic, Italian: Basic 
Computer skills HTML, SQL, Websphere, Microstrategy, SAP, Eroom, Photoshop, Oracle, DB2, Informix 
 

INTERESTS  
 

Passion for luxury products, fashion and new trends 
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Ginger Y.C. WU 
 

60 Avenue du Hazay 
Chambre HA401 
95800 Cergy Pontoise 

 

 
Tel: + 33 (0)6 19 79 53 84  

 Date of birth: 23 Sept, 1977 Nationality :Belgian/Taiwanese 

 
 

CAREER OBJECTIVE   
 

A challenging position in brand management with a luxury fashion & accessories company   

PROFESSIONAL EXPERIENCE  
 

2006 – 2007 Burberry, London, United Kingdom 
(6 months) Sales Consultant, Flagship store, Accessories Department 
 Gained good exposure to the luxury industry and specific knowledge of Burberry’s products, sales, 

distribution, inventory management and store management 
Worked with sales team and managers to improve customer experience and increase sales 
Consistently exceeded individual sales targets (42,000 EUR/month) by an average of 40% 
Learned how to manage inventory levels and participated in annual stocktaking 
Attended specialised trainings in leather bags, watches, ready-to-wear and fragrances 

  

2005– 2006 Permanent Mission of Taiwan, Geneva, Switzerland 
 Diplomat 
 Developed and implemented strategies for improving relations with selected international 

organisations and diplomatic missions based in Geneva 
Utilized strong negotiation skills while lobbying with foreign diplomats 
Organised diplomatic events, press conferences and seminars involving over 200 people 
Managed working relationships with journalists, PR and advertising companies 
Responsible for Taiwan’s World Health Organisation campaign with a budget of 34,000 EUR 
Supervised local administrative staff 

  

2001 – 2004 Ministry of Foreign Affairs, Taipei, Taiwan 
 Official French-Chinese Interpreter and Translator 
 Official French-Chinese interpreter for President and Ministers at events involving French- speaking 

diplomats, including the Taiwanese presidential inauguration in 2004 
Attended national banquets, diplomatic events, courtesy calls, press conferences, etc 
Received French speaking country leaders during their visits in Taiwan 

EDUCATION  
 

2007–2008 ESSEC Business School, Paris, France 
MBA in International Luxury Brand Management 
Case studies:  

Within an overall Luxury Goods Study, completed section on Luxury Hotel & Spa Industry for the Gucci 
Group N.V. 
Hermès: Brand Analysis   
L’Oréal and Globalization of American Beauty: Kiehl’s   

  

2004-2005 London School of Economics and Political Science, London, United Kingdom 
MSc in European Politics and Governance 

 

1997-2001 National Taiwan University, Taipei, Taiwan 
LLB in Law, Economics & Financial Laws 

1991-1997 Lycée Emile Jacqmain, Brussels, Belgium 
Majored in Latin-Mathematics 

 

LANGUAGES AND TECHNOLOGY  
  

Languages French: Fluent        Mandarin: Native       English: Fluent       Cantonese : Intermediate    
Flemish & Italian: Basic  

Computer 
skills 

Proficient in Microsoft Word, Excel, PowerPoint, Outlook, Internet Explorer 

 

INTERESTS  
 

Travelling, Movies, Musicals, Dancing, Fashion, Cooking, Skiing 
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Katidja YOUSSOUF 
Permanent address  
80, avenue du Président Salvador 
Allende 
93100 Montreuil 

 

 Tel: + 33 (0)6 63 97 40 47 kyoussouf@msn.com 
 Date of birth: August 15th, 1974 Nationality : French 

 
 

   
CAREER OBJECTIVE   
 

An international brand management position in the cosmetics industry, preferably in the multi-ethnic cosmetics

PROFESSIONAL EXPERIENCE  
 

2001 – 2007 NOOS - UPC FRANCE, Paris, France 
(French cable operator) 

 Telephone Product Manager 
 Created and launched 11 products in existing areas  increased margin by 30% 

Launched telephone offer in new areas  increased number of customers by 135% 
Defined roadmap & annual budget (2006 revenue: € 54M), followed Arpu and Margin 
Elaborated business plans, defined price policies  
Produced and analysed activity reports 
Managed an Assistant Product Manager, trained sales representatives. 

  

1998 – 2001 BOUYGUES TELECOM, Boulogne Billancourt, France 
(French mobile phone operator) 

 Mobile Phones Product Manager 
 Involved in defining product ranges 

Launched mobile phones in collaboration with handset manufacturers  
        14 models launched, 1,4 million phones 

Developed limited editions with specific design and colours 
Handled the creation & production of packaging for phones and sim cards ranges  
Carried out a market survey & sales analyses 
Managed 2 interns. 

  

1997 LU (Danone Group), Evry, France 
(6 months) Assistant Product Manager  
 Organised and coordinated a national promotional campaign for 13 products 

Managed the creation of promotions and packaging with communication agencies 
Undertook market surveys & sales analyses 

  

1996 WILLY GROUP COSMETICS, Cairo, Egypt 
(3 months) Marketing Assistant  
 Carried out a market survey for the launch of a sun oil 
  

1995 AIR FRANCE INDUSTRIES, Orly, France 
(6 months) Customer Service Employee 
 Created the customers database and a customers relations guide 
 

EDUCATION  
 

2007–2008 ESSEC Business School, Paris, France 
MBA in International Luxury Brand Management 

Case studies: Brand analysis on ethnic cosmetics brands (black Up & Iman) and on l’Occitane 
Internal project on developing a fragrance for Louis Vuitton 

  

1994-1997 Esc Toulouse 
Master in Business Management – Major: marketing B to C 

Market study: Perfumes for children 
 

LANGUAGES AND TECHNOLOGY  
  

Languages French: mother tongue   English: fluent   German, Italian: basic 
Computer skills Proficient in Excel, Word, Powerpoint and Internet 
 

INTERESTS  
 

Ethnic cosmetics and marketing, travelling, gospel, African dance, home decoration  
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Hupeng (Chris) ZHANG 
Address until July 2008 
Chambre HA209, 
Residence des Hauts de Cergy 
60 Avenue du Hazay 
95801 Cergy Le Haut CEDEX 

Permanent address  
No.-3 Muchun Street, Hailing 
District, Taizhou, Jiangsu, PRC 

 Tel: + 33 (0) 6 42 26 05 08 Zhanghupeng@126.com 
   
 Date of birth: December 12, 1980 Nationality : Chinese 

 
 

   
CAREER OBJECTIVE   
 

Position preferably in Brand Management or PR function within Watch and Jewellery or Wines and Spirits industry 

PROFESSIONAL EXPERIENCE  
 

2006.5 – 2007.7 BRITISH AMERICAN TOBACCO, Shanghai, China 
(The world’s second largest tobacco company with distribution in over 180 markets)

 Trade Marketing Supervisor 
Regional HORECA Supervisor (Hotel, Restaurant, Cafe, Bars & pubs, Clubs) 
Regional KA Supervisor(Supermarkets, Hypermarkets, Convenience stores, Tobacco stores) 

 Implemented regional trade marketing cycle plans, pillar events and regular promotions 
Managed and maintained good relationship with media, agencies and maximized BAT exposure 
Supervised market performance of BAT and competitor brands, launched new products (DUNHILL 
& 555 Round Corner) and compiled competitor reports 
Managed advertising & promotional budgets and ensured reasonable utilization of  resources 
Managed 2 subordinates,confirmed and updated their job descriptions 
Lead and encouraged the team to work under high pressure to fulfil sports marketing campaigns 
(successfully fulfilled 2006 BAT HONDA F1 China Grand Prix commercial campaign )   

  

2005.6 – 2006.5 PERNOD RICARD, Shanghai, China 
(The world’s second largest wines and spirits company) 

 Sales Representative, Sales Department 
 Evaluated clients sales potential, maintained and developed customer relations 

Achieved and exceeded sales target within amusement channel 
Identified and recommended display opportunities/locations  
Implemented and co-ordinated various marketing activities and sales promotions 
Conducted sales data and competitor information analysis 

  

2004.6 – 2005.5 NANBU KASEI Inc., Shanghai, China / Shizuoka, Japan 
(An automobile components manufacturing company affiliated to Toyota) 

 Marketing Management Trainee, Sales and Marketing Department 
 Helped sales team to analyze foreign electronic and auto markets, process information of product 

platforms, volume forecast and historic data 
Assisted business development team to compile competitor reports on Japan/ Foreign markets 
Assisted manufacture team to co-ordinate production plans within the group (3 factories in 
China, 4 workshops and factories in Japan, 3 workshops in southeast Asia) 

  

EDUCATION  
 

2007–2008 ESSEC Business School, Paris, France 
MBA in International Luxury Brand Management 

  

2002–2004 FUDAN University, Shanghai, China 
Bachelor of Law in International Economic Law 

 

1998–2002 PLA International Studies University, Nanjing, China 
Bachelor of Arts in British American Culture 

 

LANGUAGES AND TECHNOLOGY  
  

Languages   Chinese: Native; English: Fluent; Japanese: Intermediate; French: Basic knowledge   
Computer skills   Proficient user of MS office (Word, Excel, PowerPoint) 
 

INTERESTS  
 

Sports and physical work-out; Classic Music; European Languages 
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DIRECT LINES / LIGNES DIRECTES :
tel. 33 (0)1 34 43 32 24
FAx 33 (0)1 34 43 32 20
www.essec.fr/mbaluxury/us
HOMOLOGUé niveau 1 / accredited
AT THE HIGHEST LEVEL (1) BY THE FRENCH GOVERNEMENT 

essec business school
avenue bernard hirsch - BP 50105 Cergy
95021 cergy pontoise cedex france
tel. 33 (0)1 34 43 30 00
faX 33 (0)1 34 43 17 01

essec business school.
private school of management
accrediteD aacsb international - the association
TO ADVANCE COLLEGIATE SCHOOLS OF BUSINESS,
accredited equis - the european quality improvement system.
affiliated to the chamber of commerce
and industry of versailles val-d’oise - yvelines

www.essec.edu

For further information:

• Anthéa DAVIS
Corporate Relations/Career Counsellor 
Tel. 33 (0) 1 34 43 31 68
davis@essec.fr

• Geneviève DANTEN, Assistant
Tel. 33 (0) 1 34 43 31 72
danten@essec.fr

• Visit our website
www.essec.edu/mbaluxury

MBA IN INTERNATIONAL

LUXURY BRAND MANAGEMENT
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